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HEE
ARTIST SPOTLIGHT: ANDREW PIRES

WRITTEN BY: CHLOE BOVCHER

Glitch artist, Andrew Pires, returned to Three Rivers Thursday night for
the opening reception of the Visual Fine Arts Graduate Exhibit. Andrew
graduated last semester from TRCC but has arrived back to share
some of his art with us in the latest gallery exhibit.

When Andrew was younger, he found
himself drawn to visuals in video games
and comic books. His earliest art was
trying to mimic the style of the
characters in the comic books he would
read. It wasn't until later on in his life
that he began to really look into making
art in a more dedicated way.

“Maybe like 5 years ago | downloaded
this app, it was this glitch app (...) and
| just saw all these new things that you
could do with photography and it just
seemed like such a new interesting thing. | didn't get hooked on it
right away. | kinda messed around with it for a few years and then
eventually | decided to start taking it seriously, probably like three
years ago, and I've just been doing it ever since.”

Andrew’s start in the arts stemmed from a more musical side originally.
He listened to a wide variety of music in highschool and played the
guitar in bands for a couple years. Inspired by his love of music,
Andrew takes a lot inspiration from the sounds and feelings of what he
listens to.




“It's not just the album covers, it's also the music itself kinda like If you
hear a song or a musical piece and try to think of how you can turn
that song into visual art, so that's what | like to think about.” Andrew
also takes inspiration from taking in the world around him and shifting
it into his own individual style.

“So this is something that’s kind of difficult to explain, a lot of times
when | see object just out in the real world, like environments, for
instance | used to drive around the cities during covid, like any small
city in New England from Connecticut to Rhode Island to even
Massachusetts and New York City, | would just go there and take a
bunch of pictures and edit them (...) The idea behind it was like you
see something really mundane or see something that maybe
represents a certain type of artwork but you distort it into something
that's completely different.”
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DiGITAL ART

Briston Maroney "Sunflower" Album Cover Extension

By: Chloe Boucher




Spaceship Digital Art

By: Chloe Boucher




By: Kevin Amenta




IShowSpeed vs. Talking Ben

By: Brian Gaffney




DloITaL IMAGING

The very talented and creative students from my Digital
Imaging | class were asked to follow the instructions on how
to build their own lighthouse using complex shapes.

They each chose one lighthouse from a list of America’s most
beautiful lighthouses. They took a screenshot of their favorite
one and then built a reproduction of it using Adobe lllustrator.
They then chose the colors to include on it and finally post a
side-by-side image of the lighthouse they liked with the one
they designed.

~Professor Amenta

New London Ledge
Light, Connecticut




Battery Point
Lighthouse, California

Biloxi Lighthouse,
Mississippi




Bodie Island Light Station,
North Carolina




Cape Florida
Light, Florida

Currituck Beach,
North Carolina




Cape Henry’s
Lighthouse, Virginia

Lorian Lighthouse, Ohio




Cape Hatteras Lighthouse,
North Carolina
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Marshall Point Lighthouse,
Maine




Split Rock Lighthouse,
Minnesota

Point Bonita Lighthouse,
California
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DIGITAL PHOTOGRAPHY
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Fence
By: Adrian Atad

P4
By: Adrian Atad
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“*  Norwich State Hospital
l By: Alex Cruz Velasquez

Sunflower
By: Alex Cruz Velasquez
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Hollow Heart

By: Alex Cruz Velasquez
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Blinded By The Light
By: Melanie Stanley

A Bird Browsing the Different Grains

By: Melanie Stanley




Fresh Grass

By: Kevin Amenta
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Chillaxing

By: Kevin Amenta
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A Perfect Ending
By: Kevin Amenta
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FINE ART

Rainy Thoughts

By: Mikhail Armentia




By: Mikhail Armentia




By: Tristan Lao-ang



By: Trstan Lao-ang
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By: Chloe Boucher
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Two Ducks Having Fun!

By: Melanie Stanley
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NFOGRAPHI

The advanced students from my Graphic Design Il class were
asked to create an infographic. They needed to choose one
of the 8 different types of infographics to present their
information.

Everything needed to be shown in a visual and concise
manner. They researched factual information on their topic
and grouped the factual information into categories. Finally
they designed their infographic using the Adobe software we
use in class.

~Professor Amenta
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The Best-Selling Video Games of the Decade

The Best-Selling Video Games of the Decade
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By: Sarah Osborn
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The Perfect St. Patty’s Day Beer
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By: Emma Ayala
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By: Chloe Boucher
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Roll Initiative!
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By: Lee Metzger




STAINLESS STEEL
WATER BINTTLES

MSPOSARLE
WATER BAITTLES

Stainless Steel

T Water Botftles vs.
wwmsses - Disposable Water
Bottles

Tips For
Eating Healthy
By:
Mikhail Armentia
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12 Health Benefits of Walking
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By: Kimberlin Stanford
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Japanese Green Tea: The Tea Process
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By: Melanie Stanley
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Fake Nike Shoe Ad - Nike “Soapy Shoes”

This fake ad was made in Graphic Design Il in 2022. The
video is a parody of a certain scene from the video game
Sonic Adventure 2.

Brian Worth and Caleigh Dobo play the roles of Sonic and
Shadow the Hedgehog and talk about the new “Nike Soapy
Shoes.”

~Brian Gaffney
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Tool - H. Music Video

This music video was something | produced in Video
Production in 2021. The story of the music video follows Brian
Worth and Anthony Pont looking for “The H. Treasure” which
is worth $100,000.

The duo go on a journey across Connecticut searching for the
treasure to no success. After returning home, Brian and
Anthony receive an anonymous text entailing where the
treasure is, in which they fight over it.

~Brian Gaffney
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FOR FUTVRE SVBMISSIONS, PLEASE CONTACT
TRCCAVILLANDBRVUSHRGMAIL.COM



